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Hi everyone,
Airlines have been a key travel insurance distributor since the early 2000s, 
basically since they sell their ticket online, yet there is still a lot of untapped 
potential! 

So many partnerships are not optimised and don’t follow best practices tested 
over the last 20 years… 

In order to help insurers deliver better value to their airlines partners, in 2021 we 
released the first Global Airlines Travel Insurance Benchmark. Without 
exaggeration we did receive excellent feedback (by our standard), where 
multiple airlines and insurers reached out to speak to us. 

So here we go again. After spending 3 months researching on 156 airlines and 45 
insurers travel insurance partnerships, we are happy to share the 2022 Ancileo 
Global Airlines Travel Insurance Benchmark.*

Hopefully this research will help all players with their travel insurance 
partnerships. 

“

Olivier Michel
CEO & Founder
olivier@ancileo.com

Cheers,

*We’ve taken great care to present correct, precise 
information in this 160+ slide presentation. If you spot any 
mistakes or inaccuracies, just email me and we will gladly 
correct it!

80+ in-path screenshots in 2022

UI/UX optimisation best practices

https://www.linkedin.com/in/omichel1/
https://www.linkedin.com/in/omichel1/
https://www.linkedin.com/in/omichel1/
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Disclaimer
Ancileo is an independent insurtech provider. We are not affiliated, associated, 
authorised, endorsed by, or in any way officially connected with any other company or 
agency.

All products and company names are trademarks™ or registered® trademarks of their 
respective holders. Use of them does not imply any affiliation with or endorsement by 
them. 

Methodology
● The study was done internally via intensive research on travel insurance from each 

official airline’s website. 

● Data gathering took place from April to November 2022.

● In-path travel insurance screenshots are obtained by going through the flight 

simulation on official airline websites.

● All web traffic information was obtained from Similarweb, a market intelligence 

platform. 

● The China airline market was excluded from the report due to lack of access to 

website traffic data and the need for a different identification system to run a 

comprehensive benchmark.



About Ancileo - We Power Travel Insurance 
Digital Partnerships & Ecosystem

Our core capabilities include API solution (with live connection to Amadeus and Navitaire), 

white label B2C platform, agent portal management, claims automation, policy management 

and localised payment solutions for insurance premium collection. 

Ancileo’s insurance software-as-a-service (SaaS) provides robust, secure and 

customisable enterprise technology solutions for insurers, re-insurers, 

brokers and affinity partners.
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Country 1

Country 2

Country 3

Insurer Connect Claims Processing Policy Management Partner 
Onboarding 

Product & Fulfilment
Configuration

Insurer Policy
Management

Claims 
Management System

Omni-Channel
API - White Label - Agent

Step by Step Partner 
Onboarding

Insurer Core System 
Connect

Digital Claims 
Submission

Customer
Self-Serve

Reinsurance 
Automation

Deep Personalisation Engine

Parametric Business Analytics Premium Billing

Digital
Distribution 

Distribution Partner 2

Distribution Partner 3

Ancileo

INTEGRATED WITH TOP ⅓ TRAVEL PLAYERS 
AND FINANCIAL INSTITUTIONS

LIVE IN 19 COUNTRIES WITH 23 PARTNERS 
ACROSS THE TRAVEL ECOSYSTEM

99.97% UPTIME, 
PCI-CERTIFIED

Standalone Scalable Reliable Secure CompliantSAAS TECHNOLOGY PLATFORM
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>

Serving 150 insurers, 9,000 repair shops, loss adjusters and lawyers, and supporting every 
class of business from policy origination to claims 

Travel

Powering global travel insurance partnerships in 19 countries with 16 travel players and 
financial institutions

Long Term Savings & Protection

Serving multiple insurers and connecting more than 500,000 corporates & financial 
services providers as well as over 11 million individuals

Health & Wellness

Integrated with 100 hospitals and 3,000 clinics, supporting every touchpoint from 
prevention to cure including mental, financial, and physical wellbeing

About Fermion Group: Asia’s #1 Insurance SaaS
(Fully owned by Silverlake Axis - Listed in Singapore, SGX: 5CP )

Property & Casualty

Health & Wellness

Travel

Long Term Savings & Protection

Premiums & 
Claim Processed

US$10+ 
Billion

Claims Processed 
Monthly150,000 +

Ecosystem Partners12,000+

Insurance & Takaful 
Operators150+

https://www.silverlakeaxis.com/investor-relation
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Airlines’ travel insurance partnerships are dominated by global insurers

Asia Aus + NZ Europe MEA AmericasInsurer Overall Asia Aus + NZ Europe MEA AmericasInsurer Overall

3 - 9 4 622 7 - 10 5 729

6 - 2 2 616 10 - 3 2 722

4 1 4 4 316 4 1 3 4 315

6 - 3 1 111 4 - 5 1 111

9 - 20 9 6
No insurance
partnership/
self-insured

44 5 - 2 13 6
No insurance
partnership/
self-insured

26

2 2 - - -4 2 2 - - -4

- - - - -0 - - 4 1 -5

- - 3 - -3 - - 4 - -4

Local players 13 1 10 7 738 Local players 13 1 17 7 543

- - 3 - -3 - - 6 - -6

Note: 138 airlines were benchmarked in 2021 (excluding China market) Note: 156 airlines were benchmarked in 2022 (excluding China market)

2021 2022



Global insurers’ penetration by region 
(Airline partners’ monthly average website traffic)

9

North + South America Asia Europe Middle East + Africa

67.8%
2.7%

16.8%

12.7%

40.8%

30.1%

22.4%

6.7%

41.4%
15.5%

16.8%

26.2%

8.2%31.5%

16.4%

43.9%

Aus + NZ

0.1%

Figures in each pie were calculated against the total number of airlines partners’ monthly average website traffic that each respective insurer has partnerships with.
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Total airline partners’ website traffic (monthly average in millions)
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Allianz Partners is leading the pack

0
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Data was calculated against total airlines researched within the same year. 156 airlines were benchmarked in 2022 (excluding China market).

It is not because one insurer has a 

lot of airline partnerships that it 

automatically translates to high 

GWP. Partnership performance 

depends very much on the airline 

web traffic, conversion rate, 

average premium and number of 

markets deployed. Interesting to 

note that Cover Genius is rising 

and competing head-to-head 

with global insurers.

CEO & Founder

Olivier Michel

https://www.linkedin.com/in/omichel1/
https://www.linkedin.com/in/omichel1/
https://www.linkedin.com/in/omichel1/
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Insurers' reach by airlines’ website traffic by region 
(Monthly average in millions)

Asia Aus + NZ Europe MEA AmericasInsurer 2021 Overall Asia Aus + NZ Europe MEA AmericasInsurer 2022 Overall

10.5 - 16.8 3.1 113.7144.1 29.1 - 38.5 6.2 155.4229.2

7.8 - 13.0 3.3 14.538.6 22.5 - 30.1 6.8 40.9100.3

8.8 6.3 10.9 15.2 34.876.0 21.1 0.1 19.5 32.9 52.1125.6

6.6 - 9.0 1.6 9.626.8 18.6 - 25.9 4.8 9.758.9

3.5 - 5.4 1.6 52.9
No insurance
partnership/
self-insured

63.4 17.0 - 4.5 11.2 72.9
No insurance
partnership/
self-insured

105.5

2.1 5.2 - - -7.3 6.3 9.0 - - -15.3

- - - - -- - - 59.7 15.5 -75.2

- - 37.7 - -37.7 - - 27.0 - -27.0

Local players 25.9 5.6 50.7 21.2 25.7129.1 Local players 37.3 10.9 76.8 26.5 27.3178.7

- - 10.2 - -10.2 - - 19.4 - -19.4

2021 2022

Note: 138 airlines were benchmarked in 2021 (excluding China market) Note: 156 airlines were benchmarked in 2022 (excluding China market)
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73.1% of airlines benchmarked in 2022 offers in-path travel insurance

With insurance partnership 
(without in-path)

2021 2022

23.2% 
(32)

11.5% 
(18)

No insurance 
partnership/self-insured

2021 2022

21.0% 
(29)

15.4% 
(24)

With white label (includes airlines 
with in-path/without in-path)

2021 2022

13.0%
(18)

31.4% 
(49)

Total Airlines Researched in 2021 (138) Total Airlines Researched in 2022 (156)

With in-path 
insurance

2021 2022

73.1% 
(114)

55.8% 
(77)

% were calculated against total airlines researched within the same year. 138 airlines were benchmarked in 2021 and 156 airlines were benchmarked in 2022 (excluding China market)
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Total Airlines Researched Within the 
Region in 2021

Airlines With Insurance Embedded in 
Booking Path in the Region

Asia and Europe have the most airlines with in-path travel insurance

40

3821 (55.3%)

30 (75.0%)

2021

2022
Asia

4 
(100.0%)

4 
(100.0%)

2021

2022

Aus + 
NZ

33

327 (21.9%)

14 (42.4%)

2021

2022

Middle 
East + 
Africa

29

2817 (60.7%)

20 (69.0%)

2021

2022

North + 
South 
America

50

3628 (77.8%)

46 (92.0%)

2021

2022
Europe

Total Airlines Researched Within the 
Region in 2022

% were calculated against total airlines researched within the same year. 138 airlines were benchmarked in 2021 and 156 airlines were benchmarked in 2022 (excluding China market).
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Due to regulations, the majority of travel insurance integration is opt-in

Opt-In

2021

2022

84.4% (65)

91.2% (104)

Opt-Out

2021

2022

15.6% (12)

8.8% (10)

Markets 

OmanPhilippinesThailand Colombia Ukraine Vietnam

% were calculated against total number of airlines with in-path travel insurance. There were 77 airlines with in-path in 2021 and 114 airlines with in-path in 2022.

Bahrain

Total Airlines with In-Path Travel Insurance in 2021 (77) Total Airlines with In-Path Travel Insurance in 2022 (114)
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3 airlines sunsetted their complimentary travel insurance programmes 
post-COVID

Complimentary 
Travel Insurance

2021 2022

5

2

Continent Country Airline 2021 2022

Asia
Comprehensive Travel 

Insurance Cover
Comprehensive Travel 

Insurance Cover

Asia
Hong 
Kong

COVID Cover COVID Cover

Middle East UAE
Comprehensive Travel 

Insurance Cover
-

Middle East Oman COVID Cover -

Middle East UAE COVID Cover -

Japan



Most travel insurance in-path are placed on the Add-Ons and Payment pages

2021

2022

To be consistent (or limited by their tech), airlines tend to add travel insurance in their ancillary 

add-on section, where it is mixed with numbers of other ancillary services. Based on our experience 

that’s a mistake: indeed placing the travel insurance integration on the Payment page drives the 

highest conversion.

CEO & Founder

Olivier Michel

16

Payment

48.0% (37)

39.5% (45)

Booking Details

2.6% (2)

4.4% (5)

Add-Ons

49.4% (38)

56.1% (64)

% were calculated against total number of airlines with in-path travel insurance. There were 77 airlines with in-path in 2021 and 114 airlines with in-path in 2022.

https://www.linkedin.com/in/omichel1/
https://www.linkedin.com/in/omichel1/
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Most airlines offer just 1 plan for in-path travel insurance integration

1 Plan
67.5% (77)

2 Plans
18.4% (21)

≥3 Plans
14.0% (16)

20222021

1 Plan
68.8% (53)

2 Plans
18.2% (14)

≥3 Plans
13.0% (10)

While it makes sense not to 

confuse travellers with multiple 

offers, offering 2 plans with 

substantial benefits and pricing 

differences will increase 

conversion rate. For example, you 

could offer a comprehensive travel 

insurance (avg premium USD50) 

and simple cancellation product 

(avg premium USD15).

CEO & Founder

Olivier Michel

% were calculated against total number of airlines with in-path travel insurance. There were 77 airlines with in-path in 2021, and 114 airlines with in-path in 2022.

https://www.linkedin.com/in/omichel1/
https://www.linkedin.com/in/omichel1/


Innovation & Best Practices
UI/UX Optimisation & Mobile Display

18



Airlines that have changed their travel insurance UI in 2022

Yes No

Asia 92.1%7.9%

Aus + NZ 25.0%75.0%

Middle 
East + 
Africa

93.7%6.3%

North + 
South 
America

78.6%21.4%

Europe 66.7%33.3%

19
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Best practices for UI/UX optimisation for travel insurance in-path integration

List of critical 
information on 
policy & COVID 
exclusions

Recommended tag 
with total pricing 
breakdown per day

Offer 1 plan option 
with clear listing of 
benefit amounts and 
limits

Live numbers of 
converting 

customers to create 
peer pressure

Relevant image to 
target audience 

Sample Variation 1: Business Traveller

Highlight the 
disadvantages of not 
having travel 
insurance

Personalised header 
text relevant to 

target audience
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Personalising displays on different target segments will help in conversion

Personalised Display Personalised Display

Sample Variation 2: Family Traveller Sample Variation 3: Adventure Traveller
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Hypothetical mock-up: How Avianca Airlines travel insurance could look like 

Explaining the 
negative 
consequence of 
skipping travel 
insurance 
purchase

Succinct 
summary of 
travel insurance 
benefits

Recommended 
tag with the 
name of the 
insured

Actual Display Hypothetical Mockup
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Hypothetical mock-up: How Lufthansa travel insurance could look like  

Comprehensive 
plan is 
emphasised 
upon with a 
different colour

Live numbers of 
converting 
customers to 
create peer 
pressure

Recommended 
tag with total 
pricing 
breakdown per 
day

Actual Display

Hypothetical Mockup

Include 
highlight for 
electronic 
gadgets 
coverage
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Personalised banner 
image and texts to 
traveller type, e.g., 
solo traveller

Hypothetical mock-up: How Singapore Airlines travel insurance could look like  

Actual Display

Hypothetical Mockup

Clear comparison 
among the 3 travel 
insurance plans
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Remember: Mobile optimisation is critically important

9 airlines out of 10 have 
mobile traffic > their desktop traffic

This means that you need to think how your travel 
insurance will display on mobile

Source: Similarweb



26Mobile Traffic: 56.22%

Good examples of mobile displays

Ryan Air Wizz Air
Cebu 
Pacific

JetBlue 
Airways



Innovation & Best Practices
Interesting Initiatives From 
Airlines And Insurers
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Airlines can build on their insurance ecosystem by cross selling
products beyond travel

Personal accident insurance coverage 

for hospitalisation and surgery due to 

accidents

Affordable premium payments from as 

low as 1 peso (US $0.02) a day

Case 1 CEB Piso Protect
Director, Ancillaries

Apple Ignacio 

Visit Website

CEB Piso Protect is a new product that 

we started offering in April 2022. It is 

available for purchase for passengers 

and non-passengers through:

● Flight ticket confirmation page 

(passengers only)

● Clicking in from our marketing 

push emails

● Clicking the link on our social 

posts

● Going straight to the website

https://www.linkedin.com/in/apple-ignacio-418a727/
https://www.linkedin.com/in/apple-ignacio-418a727/
https://www.linkedin.com/in/apple-ignacio-418a727/
https://www.axa.com.ph/protect?utm_source=partner-cebupacific&utm_medium=edm&utm_campaign=cebupacific%20axa%20partnership&utm_content=cebproductpage
https://www.axa.com.ph/protect?utm_source=partner-cebupacific&utm_medium=edm&utm_campaign=cebupacific%20axa%20partnership&utm_content=cebproductpage
https://www.axa.com.ph/protect?utm_source=partner-cebupacific&utm_medium=edm&utm_campaign=cebupacific%20axa%20partnership&utm_content=cebproductpage


29

Airlines can build on their insurance ecosystem by cross selling
products beyond travel

Built a full suite of insurance ecosystem 

beyond selling travel insurance

Expansion of products from travel insurance 

to health, life, car and home insurance

Integrated with the Frequent Flyer 

programme - allows for offset of purchases 

using miles

Case 2 Qantas Insurance

Visit Website

https://insurance.qantas.com/
https://insurance.qantas.com/
https://www.axa.com.ph/protect?utm_source=partner-cebupacific&utm_medium=edm&utm_campaign=cebupacific%20axa%20partnership&utm_content=cebproductpage
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Travel insurers can build on their value proposition by designing a 
differentiated travel insurance product

In 2017, Cover-More was one of the first 
travel insurance providers in Australia to 
remove the general exclusion for mental 
health conditions

One of the only Australian providers to 
include low-risk mental health conditions 
in standard coverage with no need to 
complete a medical screening

Tailors products to customer needs, with 
some youth-centric products (such as 
Freely) offering standard coverage, including 
autism

Simplified policy purchases with anxiety 
and depression included as standard 
coverage, with no detailed medical 
assessment required

Case 3 Cover-More’s Mental 
Illness Benefit

Cover-More Travel Insurance policy wording 
extract

30

General Manager, Strategic Underwriting 
AUNZ & Head of Global Insurance 
Products and Underwriting

Michael Storozhev 

Our product design approach has been to treat 

mental health conditions just like any other 

health condition a customer may have. Early 

on, insurers required psychiatrists to document 

and diagnose any anxiety, depression or mental 

illness before claims were approved. This 

customer experience was complicated, and in 

the last five years, we've seen the industry 

moving away from such requirements.

https://www.linkedin.com/in/mstorozhev/
https://www.linkedin.com/in/mstorozhev/


2021 vs 2022
In-Path Travel Insurance Screenshots

31



32

Asian Airlines (excluding China)

Air Asia

Air India

Bangkok 
Airways

Cathay Pacific

Cebu Pacific

Garuda Indonesia

GoFirst

Indigo

Japan Airlines

Jetstar Asia

Lion Air Group

Malaysia 
Airlines

Batik Air

Nok Air

Philippine 
Airlines

Scoot

Singapore 
Airlines

Spice Jet

Sri Lankan 
Airlines

Thai Airways

VietJet Air

Vietnam 
Airlines

Vistara

Peach Aviation

Bamboo Airways

Citilink
Thai Smile

32

Royal Brunei HK Express

Eva Airways
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http://www.airasia.com

Air Asia

Total Traffic 6.3M / mo

Unique Visitors 2.8M / mo

YoY Evolution 307.4%

Mobile 50.0%

Desktop 

Age Distribution

18-24:    17.4%
25-34:  40.1%
35-44:    20.4%

WEBSITE TRAFFIC

50.0%

45-54:  11.0%
55-64:  7.3%
65+:      3.8%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 1

1

TRAVEL INSURANCE
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http://www.airindia.in

Air India

Total Traffic 4.5M / mo

Unique Visitors 2.5M / mo

YoY Evolution 103.7%

Mobile 52.0%

Desktop 

Age Distribution

WEBSITE TRAFFIC

48.0%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Flight 
Selection

Opt-in

2022
Flight 

Selection Opt-in 1

1

TRAVEL INSURANCE

18-24: 20.6%
25-34: 36.6%
35-44: 20.4%

45-54: 10.0%
55-64: 7.6%
65+: 4.9%
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https://www.bambooairways.com

Bamboo 
Airways

Total Traffic 1.2M / mo

Unique Visitors 0.5M / mo

YoY Evolution -

Mobile 57.3%

Desktop 

Age Distribution

18-24: 29.6%
25-34: 50.1%
35-44: 8.4%

WEBSITE TRAFFIC

42.7%

45-54: 5.6%
55-64: 4.4%
65+: 2%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 Add-ons Opt-in 1

-

TRAVEL INSURANCE
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https://www.bangkokair.com

Bangkok 
Airways

Total Traffic 0.4M / mo

Unique Visitors 0.3M / mo

YoY Evolution 126.2%

Mobile 56.9%

Desktop 

Age Distribution

18-24: 17.2%
25-34: 39.5%
35-44: 21.2%

WEBSITE TRAFFIC

43.1%

45-54: 11.0%
55-64: 7.0%
65+: 4.1%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Payment Opt-out

2022 Payment Opt-out 1

1

TRAVEL INSURANCE
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http://www.cebupacificair.com

Cebu Pacific

Total Traffic 7.3M / mo

Unique Visitors 2.5M / mo

YoY Evolution 198.3%

Mobile 70.8%

Desktop 

Age Distribution

18-24: 18.8%
25-34: 42.8%
35-44: 18.9%

WEBSITE TRAFFIC

29.2%

45-54: 9.8%
55-64: 7.0%
65+: 2.8%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons

2022 Add-ons 5

5

TRAVEL INSURANCE

Opt-out

Opt-out
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https://www.citilink.co.id/en

Citilink

Total Traffic 0.9M / mo

Unique Visitors 0.3M / mo

YoY Evolution -11.4%

Mobile 58.8%

Desktop 

Age Distribution

18-24: 25.8%
25-34: 39.7%
35-44: 15.6%

WEBSITE TRAFFIC

41.3%

45-54: 8.0%
55-64: 6.4%
65+: 4.5%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022
Booking 
Details Opt-in 4

-

TRAVEL INSURANCE
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https://www.evaair.com/

Eva Air

Total Traffic 1.3M / mo

Unique Visitors 0.6M / mo

YoY Evolution 33.3%

Mobile 53.3%

Desktop 

Age Distribution

18-24: 16.2%
25-34: 33.6%
35-44: 22.9%

WEBSITE TRAFFIC

46.7%

45-54: 13.6%
55-64: 8.5%
65+: 5.3%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 Payment Opt-in 1

-

TRAVEL INSURANCE
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http://www.garuda-indonesia.com

Garuda 
Indonesia

Total Traffic 0.8M / mo

Unique Visitors 0.3M / mo

YoY Evolution 15.6%

Mobile 49.7%

Desktop 

Age Distribution

18-24: 21.9%
25-34: 37.0%
35-44: 19.2%

WEBSITE TRAFFIC

50.3%

45-54: 10.5%
55-64: 7.0%
65+: 4.4%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-in

2022 Opt-in 1

1

TRAVEL INSURANCE

Payment

Payment
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http://www.flygofirst.com

GoFirst

Total Traffic 2.1M / mo

Unique Visitors 1.1M / mo

YoY Evolution -38.3%

Mobile 73.5%

Desktop 

Age Distribution

WEBSITE TRAFFIC

26.5%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 2

2

TRAVEL INSURANCE

In-path display 2022In-path display 2021

18-24: 25.6%
25-34: 37.4%
35-44: 15.1%

45-54: 7.9%
55-64: 9.0%
65+: 5.1%
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http://www.hkexpress.com

HK Express

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 2

2

Total Traffic 0.4M / mo

Unique Visitors 0.2M / mo

YoY Evolution 53.7%

Mobile 44.6%

Desktop 

Age Distribution

18-24: 17.1%
25-34: 34.7%
35-44: 23.5%

WEBSITE TRAFFIC

55.4%

45-54: 13.7%
55-64: 7.2%
65+: 3.8%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022
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http://www.goindigo.in

Indigo

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 1

1

Total Traffic 12.3M / mo

Unique Visitors 5.3M / mo

YoY Evolution -11.1%

Mobile 73.1%

Desktop 

Age Distribution

18-24: 27.6%
25-34: 38.2%
35-44: 15.8%

WEBSITE TRAFFIC

26.9%

45-54: 7.6%
55-64: 6.8%
65+: 4.0%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022In-path display 2021
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http://www.jetstar.com

Jetstar Asia

Total Traffic 11.4M / mo

Unique Visitors 4.3M / mo

YoY Evolution 88.4%

Mobile 68.2%

Desktop 

Age Distribution

18-24: 12.7%
25-34: 31.2%
35-44: 23.2%

WEBSITE TRAFFIC

31.8%

45-54: 16.2%
55-64: 10.8%
65+: 5.9%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 1

1

TRAVEL INSURANCE
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http://www.lionair.co.id

Lion Air 
Group

Total Traffic 1.0M / mo

Unique Visitors 0.3M / mo

YoY Evolution 66.5%

Mobile 55.7%

Desktop 

Age Distribution

18-24: 25.8%
25-34: 39.5%
35-44: 16.7%

WEBSITE TRAFFIC

44.3%

45-54: 8.3%
55-64: 5.9%
65+: 3.8%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-in

2022 Opt-in 1

1

TRAVEL INSURANCE

Flight 
Selection

Flight 
Selection



46

http://www.malaysiaairlines.com

Malaysia 
Airlines

Total Traffic 3.0M / mo

Unique Visitors 1.4M / mo

YoY Evolution 438.9%

Mobile 54.2%

Desktop 

Age Distribution

18-24: 16.2%
25-34:  38.1%
35-44: 20.8%

WEBSITE TRAFFIC

45.8%

45-54: 12.2%
55-64: 8.1%
65+: 4.6%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-in

2022 Opt-in 1

1

TRAVEL INSURANCE

Payment

Payment
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http://www.batikair.com

Batik Air

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-in

2022 Opt-in 1

1

Total Traffic 0.5M / mo

Unique Visitors 0.2M / mo

YoY Evolution 597.0%

Mobile 50.9%

Desktop 

Age Distribution

18-24: 17.7%
25-34: 37.7%
35-44: 20.1%

WEBSITE TRAFFIC

49.1%

45-54: 12.0%
55-64: 7.8%
65+: 4.7%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022In-path display 2021

Rebranded from Malindo Air to Batik Air. Screenshots are taken from Malindo Air website

Add-ons

Add-ons

(rebranded from 
Malindo Air)
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https://www.nokair.com

Nok Air

Total Traffic 0.5M / mo

Unique Visitors 0.2M / mo

YoY Evolution 228.1%

Mobile 50.2%

Desktop 

Age Distribution

18-24: 14.8%
25-34: 43.6%
35-44:  22.1%

WEBSITE TRAFFIC

49.9%

45-54: 10.9%
55-64:  6.0%
65+: 2.6%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons

2022 Add-ons 1

1

TRAVEL INSURANCE

Opt-out

Opt-out
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https://www.flypeach.com/en

Peach 
Aviation

Total Traffic 3.3M / mo

Unique Visitors 1.3M / mo

YoY Evolution 38.3%

Mobile 75.5%

Desktop 

Age Distribution

18-24: 17.5%
25-34: 30.8%
35-44: 25.1%

WEBSITE TRAFFIC

24.6%

45-54: 16.5%
55-64: 6.8%
65+: 3.2%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

-

2022 Add-ons 1

-

TRAVEL INSURANCE

-

Opt-out
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http://www.philippineairlines.com

Philippine 
Airlines

Total Traffic 4.1M / mo

Unique Visitors 2.0M / mo

YoY Evolution 95.1%

Mobile 65.8%

Desktop 

Age Distribution

18-24: 16.5%
25-34: 38.2%
35-44: 20.6%

WEBSITE TRAFFIC

34.3%

45-54: 12.3%
55-64:  8.4%
65+: 4.0%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 1

1

TRAVEL INSURANCE

Payment

Payment

Opt-out

Opt-out
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Total Traffic 0.2M / mo

Unique Visitors 0.08M / mo

YoY Evolution -

Mobile 61.3%

Desktop 

Age Distribution

18-24: 18.5%
25-34: 34.3%
35-44: 20.9%

WEBSITE TRAFFIC

38.7%

45-54: 12.8%
55-64: 8.6%
65+: 4.9%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 1

-

TRAVEL INSURANCE

-

Add-ons

-

Opt-in

https://www.flyroyalbrunei.com

Royal Brunei

-

NEWLY ADDED
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https://www.flyscoot.com

Scoot

Total Traffic 3.6M / mo

Unique Visitors 1.7M / mo

YoY Evolution 857.9%

Mobile 63.4%

Desktop 

Age Distribution

18-24: 15.7%
25-34: 34.3%
35-44: 22.0%

WEBSITE TRAFFIC

36.6%

45-54: 13.5%
55-64: 9.1%
65+: 5.4%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 1

1

TRAVEL INSURANCE
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https://www.singaporeair.com

Singapore 
Airlines

Total Traffic 8.6M / mo

Unique Visitors 4.1M / mo

YoY Evolution 352.5%

Mobile 48.5%

Desktop 

Age Distribution

18-24:  14.4%
25-34: 33.8%
35-44: 22.2%

WEBSITE TRAFFIC

51.5%

45-54: 14.2%
55-64: 9.8%
65+: 5.8%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 1

1

TRAVEL INSURANCE

In-path display 2022In-path display 2021
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http://www.spicejet.com

Spice Jet

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 1

1

Total Traffic 2.2M / mo

Unique Visitors 1.0M / mo

YoY Evolution 111.0%

Mobile 60.3%

Desktop 

Age Distribution

18-24: 24.9%
25-34: 38.2%
35-44: 17.1%

WEBSITE TRAFFIC

39.8%

45-54: 8.6%
55-64:  6.9%
65+:  4.3%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022
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In-path display 2022

Total Traffic 0.9M / mo

Unique Visitors 0.4M / mo

YoY Evolution 264.2%

Mobile 58.1%

Desktop 

Age Distribution

18-24:    16.4%
25-34:  35.2%
35-44:    22.8%

WEBSITE TRAFFIC

41.9%

45-54:  12.6%
55-64:  8.2%
65+:      4.7%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 Payment Opt-in 1

TRAVEL INSURANCE

http://www.srilankan.com

Sri Lankan 
Airlines

- - - - - - -
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http://www.thaiairways.com

Thai Airways

Total Traffic 2.7M / mo

Unique Visitors 1.3M / mo

YoY Evolution 385.3%

Mobile 63.2%

Desktop 

Age Distribution

18-24: 14.8%
25-34:  35.2%
35-44:  21.6%

WEBSITE TRAFFIC

36.8%

45-54: 13.5%
55-64:  9.3%
65+:  5.5%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-in

2022 Opt-in 1

1

TRAVEL INSURANCE

Payment

Payment
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Total Traffic 0.4M / mo

Unique Visitors 0.2M / mo

YoY Evolution -

Mobile 51.8%

Desktop 

Age Distribution

18-24: 15.8%
25-34:  41.4%
35-44:  21.3%

WEBSITE TRAFFIC

48.2%

45-54: 11.0%
55-64: 6.7%
65+: 3.9%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

-

2022 Opt-in 1

-

TRAVEL INSURANCE

-

Payment

https://www.thaismileair.com

Thai Smile

-

NEWLY ADDED
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http://www.vietjetair.com

VietJet Air

Total Traffic 3.3M / mo

Unique Visitors 1.3M / mo

YoY Evolution 606.6%

Mobile 64.7%

Desktop 

Age Distribution

18-24: 26.3%
25-34: 44.5%           
35-44:  12.8%

WEBSITE TRAFFIC

35.3%

45-54: 7.7%
55-64:  5.6%
65+:  3.2%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Loyalty 
Integration

Add-ons

2022 Add-ons 1

1

TRAVEL INSURANCE

Opt-out

Opt-out

Customer Self 
Service 
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http://www.vietnamairlines.com

Vietnam 
Airlines

Total Traffic 2.7M / mo

Unique Visitors 1.2M / mo

YoY Evolution 242.7%

Mobile 53.6%

Desktop 

Age Distribution

18-24: 27.5%
25-34: 43.6%
35-44:  11.3%

WEBSITE TRAFFIC

46.4%

45-54:  8.4%
55-64:  6.3%
65+:  3.0%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons

2022 Add-ons 1

1

TRAVEL INSURANCE

Opt-out

Opt-out
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http://www.airvistara.com

Vistara

Total Traffic 2.2M / mo

Unique Visitors 1.2M / mo

YoY Evolution 255.1%

Mobile 57.6%

Desktop 

Age Distribution

18-24:    23.6%
25-34:  38.0%
35-44:   17.4%

WEBSITE TRAFFIC

42.4%

45-54:  8.3%
55-64:  7.8%
65+:      4.9%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 Payment Opt-in 3

-

TRAVEL INSURANCE

-
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Middle Eastern & African Airlines

Air Arabia

Emirates Airlines

Etihad Airways

FlyDubai

Gulf Air

Jazeera Air

Kuwait Airways

Oman Air

Qatar Airways

Royal Jordanian 
Airlines

Salam Air

Turkish Airlines

Cyprus Airways

61

Royal Air Maroc

FlySafair
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http://www.airarabia.com

Air Arabia

Total Traffic 5.7M / mo

Unique Visitors 2.2M / mo

YoY Evolution 31.7%

Mobile 66.5%

Desktop 

Age Distribution

18-24: 16.2%
25-34:  39.7%
35-44:  22.0%

WEBSITE TRAFFIC

33.5%

45-54: 11.6%
55-64:  7.1%
65+:  3.4%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 1

1

TRAVEL INSURANCE



63

Total Traffic 0.1M / mo

Unique Visitors 0.07M / mo

YoY Evolution -

Mobile 69.1%

Desktop 

Age Distribution

18-24: 16.7%
25-34:  32.9%
35-44:  22.4%

WEBSITE TRAFFIC

30.9%

45-54: 13.7%
55-64:  9.1%
65+:  5.2%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 Add-ons Opt-in 3

TRAVEL INSURANCE

https://www.cyprusairways.com

Cyprus 
Airways

- --

NEWLY ADDED
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http://www.emirates.com

Emirates 
Airlines

Total Traffic 15.8M / mo

Unique Visitors 7.7M / mo

YoY Evolution 93.2%

Mobile 55.1%

Desktop 

Age Distribution

18-24: 15.6%
25-34:  35.3%
35-44: 22.7%

WEBSITE TRAFFIC

44.9%

45-54: 12.8%
55-64: 8.5%
65+: 5.0%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

-

2022 Add-ons Opt-in 1

-

TRAVEL INSURANCE

Complimentary

In-path display 2022Complimentary 2021
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http://www.etihad.com

Etihad 
Airways

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons

2022 Add-ons Opt-in 1

1

Total Traffic 4.8M / mo

Unique Visitors 2.6M / mo

YoY Evolution 155.3%

Mobile 55.3%

Desktop 

Age Distribution

18-24: 16.7%
25-34: 36.0%
35-44: 21.7%

WEBSITE TRAFFIC

44.7%

45-54: 12.0%
55-64: 8.4%
65+: 5.2%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

Opt-in
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http://www.flydubai.com

FlyDubai

Total Traffic 3.0M / mo

Unique Visitors 1.2M / mo

YoY Evolution 41.8%

Mobile 63.5%

Desktop 

Age Distribution

18-24: 15.2%
25-34: 41.9%
35-44: 21.7%

WEBSITE TRAFFIC

36.6%

45-54: 10.4%
55-64: 7.1%
65+: 3.6%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons

2022 Add-ons Opt-in 1

1

TRAVEL INSURANCE

Complimentary
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https://www.flysafair.co.za

FlySafair

Total Traffic 1.8M / mo

Unique Visitors 0.7M / mo

YoY Evolution 101.1%

Mobile 59.2%

Desktop 

Age Distribution

18-24: 18.2%
25-34: 29.5%
35-44: 19.3%

WEBSITE TRAFFIC

40.8%

45-54: 15.0%
55-64: 10.2%
65+: 7.8%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 Add ons Opt-in 1

-

TRAVEL INSURANCE

Travel insurance display 2022
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http://www.gulfair.com

Gulf Air

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-out

2022 Opt-out 1

1

Total Traffic 1.4M / mo

Unique Visitors 0.7M / mo

YoY Evolution 202.5%

Mobile 62.7%

Desktop 

Age Distribution

18-24: 18.2%
25-34:  37.5%
35-44: 20.9%
  

WEBSITE TRAFFIC

37.3%

45-54: 11.1%
55-64: 7.8%
65+:  4.6%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

Payment

Payment

In-path display 2022
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http://www.jazeeraairways.com

Jazeera Air

Total Traffic 0.9M / mo

Unique Visitors 0.4M / mo

YoY Evolution 360.1%

Mobile 68.0%

Desktop 

Age Distribution

18-24: 20.6%
25-34: 36.1%
35-44: 20.7%

WEBSITE TRAFFIC

32.1%

45-54: 11.7%
55-64: 7.3%
65+: 3.6%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 1

1

TRAVEL INSURANCE
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http://www.kuwaitairways.com

Kuwait 
Airways

Total Traffic 1.1M / mo

Unique Visitors 0.4M / mo

YoY Evolution 273.7%

Mobile 70.6%

Desktop 

Age Distribution

18-24: 20.0%
25-34: 34.9%
35-44: 21.4%

WEBSITE TRAFFIC

29.4%

45-54: 12.1%
55-64: 7.6%
65+: 4.0%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Loyalty 
Integration

Opt-in

2022 Opt-in 1

1

TRAVEL INSURANCE

Payment

Payment

Customer Self 
Service 
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http://www.omanair.com

Oman Air

Total Traffic 1.6M / mo

Unique Visitors 0.6M / mo

YoY Evolution 162.2%

Mobile 61.4%

Desktop 

Age Distribution

18-24: 19.4%
25-34: 35.7%
35-44: 20.9%

WEBSITE TRAFFIC

38.6%

45-54: 12.0%
55-64: 7.8%
65+: 4.2%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

-

2022 Opt-in 1

1

TRAVEL INSURANCE

Payment

Complimentary
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https://www.qatarairways.com

Qatar 
Airways

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 1

1

Total Traffic 13.8M / mo

Unique Visitors 7.1M / mo

YoY Evolution 45.6%

Mobile 57.5%

Desktop 

Age Distribution

18-24: 16.3%
25-34: 34.9%
35-44: 22.9%

WEBSITE TRAFFIC

42.5%

45-54: 12.5%
55-64: 8.4%
65+: 4.9%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022In-path display 2021
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Total Traffic 2.5M / mo

Unique Visitors 1.1M / mo

YoY Evolution -

Mobile 76.2%

Desktop 

Age Distribution

WEBSITE TRAFFIC

23.8%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

-

2022 Opt-in 2

-

TRAVEL INSURANCE

-

Payment

18-24: 17.2%
25-34: 33.4%
35-44: 22.7%

45-54: 14.7%
55-64: 7.9%
65+: 4.2%

https://www.royalairmaroc.com/

Royal Air 
Maroc
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http://www.rj.com

Royal 
Jordanian 
Airlines

Total Traffic 0.9M / mo

Unique Visitors 0.4M / mo

YoY Evolution 144.5%

Mobile 74.4%

Desktop 

Age Distribution

WEBSITE TRAFFIC

25.6%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-in

2022 Opt-in 1

1

TRAVEL INSURANCE

Payment

Payment

18-24: 17.8%
25-34: 36.1%
35-44: 21.8%

45-54: 12.3%
55-64: 7.8%
65+: 4.2%
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http://www.salamair.com

Salam Air

Total Traffic 1.0M / mo

Unique Visitors 0.3M / mo

YoY Evolution 365.7%

Mobile 62.0%

Desktop 

Age Distribution

18-24: 11.1%
25-34: 42.3%
35-44: 23.9%

WEBSITE TRAFFIC

38.0%

45-54: 13.3%
55-64: 7.0%
65+: 2.4%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons

2022 Add-ons 1

1

TRAVEL INSURANCE

Opt-out

Opt-out
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Total Traffic 15.5M / mo

Unique Visitors 7.2M / mo

YoY Evolution 52.1%

Mobile 57.0%

Desktop 

Age Distribution

18-24: 16.5%
25-34: 37.4%
35-44: 22.6%

WEBSITE TRAFFIC

43.0%

45-54: 11.8%
55-64: 7.7%
65+: 4.0%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 Add-ons Opt-in 1

-

TRAVEL INSURANCE

https://www.turkishairlines.com

Turkish 
Airlines
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European Airlines
Aegean 
Airlines

EasyJet

Olympic Air

Aeroflot 
Group

Eurowings

Ryan Air

Aer Lingus

Scandinavian 
Airlines

Air Baltic

Iberia Airlines

S7 Airlines

Air France

Jet2.com

Swiss 
International 
Airlines

Air Caraibes

KLM Royal 
Dutch Airlines

TAP Air 
Portugal

Brussels 
Airlines

Lufthansa 
Group

TUI Airways

Condor 
Airlines

Lux Air

Ukraine 
International 
Airlines

Corsair

Norwegian Air 
Shuttle

Virgin Atlantic

Nordwind 
Airlines

VliegWinkel

Vueling 
Airlines

Wizz Air

Air Malta

LOT Polish 
Airlines

Air Corsica

ASL Airlines 
France

Azores 
Airlines

Czech 
Airlines

Edelweiss Air

Finnair

Iberojet

Icelandair

Nordstar

RusLine

Smartvia

Smartwings

TAROM

Ural Airlines

UTair

77
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http://www.en.aegeanair.com

Aegean 
Airlines

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-in

2022 Opt-in 3

2

Total Traffic 4.1M / mo

Unique Visitors 1.9M / mo

YoY Evolution 16.5%

Mobile 56.9%

Desktop 

Age Distribution

18-24: 17.0%
25-34: 34.6%
35-44: 23.3%

WEBSITE TRAFFIC

43.1%

45-54: 12.9%
55-64: 7.5%
65+: 4.8%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022In-path display 2021

Payment

Payment
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http://www.aeroflot.ru

Aeroflot 
Group

Total Traffic 8.5M / mo

Unique Visitors 3.5M / mo

YoY Evolution 5.2%

Mobile 61.5%

Desktop 

Age Distribution

18-24: 10.7%
25-34: 41.1%
35-44: 24.2%

WEBSITE TRAFFIC

38.5%

45-54: 13.4%
55-64: 7.8%
65+: 2.9%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 1

1

TRAVEL INSURANCE

Opt-out

Opt-in

Payment

Payment
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http://www.aerlingus.com

Aer Lingus

Total Traffic 3.1M / mo

Unique Visitors 1.5M / mo

YoY Evolution 119.7%

Mobile 55.9%

Desktop 

Age Distribution

18-24: 14.3%
25-34: 29.4%
35-44: 22.3%

WEBSITE TRAFFIC

44.1%

45-54: 16.0%
55-64: 10.9%
65+: 7.1%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-in

2022 Booking Details Opt-in 1

1

TRAVEL INSURANCE

Payment
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http://www.airbaltic.com

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-in

2022 Opt-in 4

2

Total Traffic 1.4M / mo

Unique Visitors 0.7M / mo

YoY Evolution 61.3%

Mobile 51.0%

Desktop 

Age Distribution

18-24: 16.0%
25-34: 34.0%
35-44:  22.1%

WEBSITE TRAFFIC

49.0%

45-54: 14.7%
55-64: 9.0%
65+:        4.2%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022In-path display 2021

Self 
insured

Payment

Payment

Air Baltic
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https://www.aircaraibes.com

Air Caraibes

Total Traffic 0.8M / mo

Unique Visitors 0.4M / mo

YoY Evolution -18.3%

Mobile 68.1%

Desktop 

Age Distribution

18-24: 21.7%
25-34: 30.0%
35-44: 19.6%

WEBSITE TRAFFIC

31.9%

45-54: 13.7%
55-64: 9.3%
65+: 6.2%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 Opt-in 2

TRAVEL INSURANCE

Payment

- - - - - - -
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https://www.aircorsica.com

Air Corsica

Total Traffic 0.3M / mo

Unique Visitors 0.2M / mo

YoY Evolution -

Mobile 66.0%

Desktop 

Age Distribution

18-24: 16.8%
25-34: 29.5%
35-44: 21.4%

WEBSITE TRAFFIC

34.0%

45-54: 14.7%
55-64: 10.9%
65+: 6.7%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 Opt-in 2

TRAVEL INSURANCE

Add-ons

- - - - - - -

NEWLY ADDED
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http://www.airfrance.com

Air France

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 3

2

Total Traffic 9.6M / mo

Unique Visitors 4.4M / mo

YoY Evolution -5.7%

Mobile 59.0%

Desktop 

Age Distribution

18-24: 18.5%
25-34: 32.5%
35-44: 21.3%

WEBSITE TRAFFIC

41.0%

45-54: 13.6%
55-64: 9.1%
65+: 5.1%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022In-path display 2021
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http://www.airmalta.com

Air Malta

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-in

2022 Opt-in 1

1

Total Traffic 0.7M / mo

Unique Visitors 0.4M / mo

YoY Evolution 28.6%

Mobile 67.4%

Desktop 

Age Distribution

18-24: 17.9%
25-34: 30.0%
35-44: 21.1%

WEBSITE TRAFFIC

32.6%

45-54: 15.7%
55-64: 9.8%
65+: 5.6%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022In-path display 2021

Payment

Payment
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https://www.aslairlines.fr/en

ASL Airlines 
France

Total Traffic 0.2M / mo

Unique Visitors 0.1M / mo

YoY Evolution -

Mobile 81.4%

Desktop 

Age Distribution

18-24: 19.4%
25-34: 34.5%
35-44: 22.6%

WEBSITE TRAFFIC

18.6%

45-54: 12.7%
55-64: 7.3%
65+: 3.6%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 Opt-in 4

TRAVEL INSURANCE

Add-ons

- - - - - - -

NEWLY ADDED
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https://www.azoresairlines.pt

Azores 
Airlines

Total Traffic 0.5M / mo

Unique Visitors 0.2M/ mo

YoY Evolution -

Mobile 64.6%

Desktop 

Age Distribution

18-24: 13.5%
25-34: 30.5%
35-44: 26.0%

WEBSITE TRAFFIC

35.4%

45-54: 15.0%
55-64: 9.8%
65+: 5.1%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 Opt-in 2

TRAVEL INSURANCE

Payment

- - - - - - -

NEWLY ADDED
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http://www.brusselsairlines.com

Brussels 
Airlines

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 1

2

Total Traffic 2.6M / mo

Unique Visitors 1.3M / mo

YoY Evolution 49.0%

Mobile 66.5%

Desktop 

Age Distribution

18-24: 15.9%
25-34: 31.6%
35-44: 23.6%

WEBSITE TRAFFIC

33.5%

45-54: 15.4%
55-64: 8.7%
65+: 4.8%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022In-path display 2021
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https://www.condor.com/eu

Condor 
Airlines

Total Traffic 3M / mo

Unique Visitors 1.5M / mo

YoY Evolution 116.8%

Mobile 61.3%

Desktop 

Age Distribution

18-24: 15.9%
25-34: 29.5%
35-44: 22.4%

WEBSITE TRAFFIC

38.7%

45-54: 16.3%
55-64: 9.8%
65+: 6.1%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 1

1

TRAVEL INSURANCE
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https://www.flycorsair.com/fr

Corsair

Total Traffic 0.5M / mo

Unique Visitors 0.3M / mo

YoY Evolution 44.1%

Mobile 55.1%

Desktop 

Age Distribution

18-24: 20.4%
25-34: 33.1%
35-44: 20.7%

WEBSITE TRAFFIC

44.9%

45-54: 12.9%
55-64: 8.3%
65+:    4.6%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 Opt-in 2

TRAVEL INSURANCE

Payment

- - - - - - -
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https://www.csa.cz/cz-en

Czech Airlines

Total Traffic 0.1M / mo

Unique Visitors 0.08M / mo

YoY Evolution -

Mobile 66.1%

Desktop 

Age Distribution

18-24: 19.5%
25-34: 33.3%
35-44: 22.0%

WEBSITE TRAFFIC

33.9%

45-54: 12.7%
55-64: 8.2%
65+:    4.5%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 Opt-in 2

TRAVEL INSURANCE

Payment

- - - - - - -

NEWLY ADDED
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Total Traffic 28.5M / mo

Unique Visitors 13.2M / mo

YoY Evolution

Mobile

Desktop 

Age Distribution

18-24: 17.0%
25-34: 31.1%
35-44:  21.9%

WEBSITE TRAFFIC

45-54: 14.9%
55-64: 9.4%
65+: 5.7%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-in

2022 Opt-in 1

1

TRAVEL INSURANCE

90.3%

58.1%

41.9%

Add-ons

Add-ons

http://www.easyjet.com

EasyJet



93

https://www.flyedelweiss.com/EN

Edelweiss Air

Total Traffic 0.7M/ mo

Unique Visitors 0.3M / mo

YoY Evolution -

Mobile 76.1%

Desktop 

Age Distribution

18-24: 20.0%
25-34: 31.7%
35-44: 21.4%

WEBSITE TRAFFIC

23.9%

45-54: 14.0%
55-64: 8.0%
65+: 4.9%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 Opt-in 2

TRAVEL INSURANCE

Add-ons

- - - - - - -

NEWLY ADDED
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http://www.eurowings.com

Eurowings

Total Traffic 5.5M / mo

Unique Visitors 2.8M / mo

YoY Evolution

Mobile

Desktop 

Age Distribution

18-24: 19.2%
25-34: 31.2%
35-44: 21.6%

WEBSITE TRAFFIC

45-54: 14.5%
55-64: 8.2%
65+: 5.2%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-in

2022 Opt-in 2

2

TRAVEL INSURANCE

102.8%

56.1%

   43.9%

Add-ons

Add-ons
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Total Traffic 3.3M / mo

Unique Visitors 1.6M / mo

YoY Evolution 126.3%

Mobile 51.9%

Desktop 

Age Distribution

18-24: 17.4%
25-34: 31.9%
35-44:  22.6%

WEBSITE TRAFFIC

48.2%

45-54: 14.3%
55-64: 8.6%
65+: 5.4%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Payment Opt-in

2022 Add-ons Opt-in 1

1

TRAVEL INSURANCE

http://www.finnair.com

Finnair

Self-insured
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Total Traffic 8.7M / mo

Unique Visitors 4.7M / mo

YoY Evolution 24.3%

Mobile 56.2%

Desktop 

Age Distribution

18-24: 14.1%
25-34: 32.9%
35-44: 24.4%

WEBSITE TRAFFIC

43.8%

45-54: 15.0%
55-64: 9.1%
65+:    4.4%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Payment Opt-in

2022 Add-ons Opt-in 2

2

TRAVEL INSURANCE

http://www.iberia.com

Iberia Airlines
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https://www.iberojet.com/es

Iberojet

Total Traffic 0.4M / mo

Unique Visitors 0.2M / mo

YoY Evolution -

Mobile 75.0%

Desktop 

Age Distribution

18-24: 12.8%
25-34: 31.6%
35-44: 26.3%

WEBSITE TRAFFIC

25.0%

45-54: 15.6%
55-64: 9.6%
65+: 4.1%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 Opt-in 2

TRAVEL INSURANCE

Add-ons

- - - - - - -

NEWLY ADDED
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https://www.icelandair.com

Icelandair

Total Traffic 1.8M / mo

Unique Visitors 1.0M / mo

YoY Evolution -

Mobile 54.5%

Desktop 

Age Distribution

18-24: 14.9%
25-34: 28.3%
35-44: 21.7%

WEBSITE TRAFFIC

45.6%

45-54: 16.3%
55-64: 11.5%
65+: 7.4%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 Opt-in 2

TRAVEL INSURANCE

Payment

- - - - - - -

NEWLY ADDED
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Total Traffic 5.5M / mo

Unique Visitors 2.8M / mo

YoY Evolution 195.4%

Mobile 75.6%

Desktop 

Age Distribution

18-24: 10.6%
25-34: 25.3%
35-44:  22.4%

WEBSITE TRAFFIC

24.4%

45-54: 19.7%
55-64: 13.1%
65+: 8.9%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Payment Opt-in

2022 Add-ons Opt-in 2

1

TRAVEL INSURANCE

http://www.jet2.com

Jet2.com
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2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 1

2

Total Traffic 4.2M / mo

Unique Visitors 2.2M / mo

YoY Evolution 8.9%

Mobile 51.1%

Desktop 

Age Distribution

18-24: 15.3%
25-34: 32.4%
35-44: 22.5%

WEBSITE TRAFFIC

48.9%

45-54: 14.6%
55-64: 9.5%
65+: 5.7%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022In-path display 2021
http://www.klm.nl

KLM Royal 
Dutch Airlines
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https://www.lot.com/nl

LOT Polish 
Airlines

Total Traffic 3.8M / mo

Unique Visitors 2.0M / mo

YoY Evolution 55.9%

Mobile 59.5%

Desktop 

Age Distribution

18-24: 18.9%
25-34: 33.2%
35-44: 23.0%

WEBSITE TRAFFIC

40.5%

45-54: 12.6%
55-64: 8.0%
65+: 4.2%

2022 

Source: SimilarWeb

Complimentary Cover 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 Passengers Opt-in 3

-

TRAVEL INSURANCE
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http://www.lufthansa.com

Lufthansa 
Group

Total Traffic 13.2M / mo

Unique Visitors 6.8M / mo

YoY Evolution 62.3%

Mobile 46.0%

Desktop 

Age Distribution

18-24: 16.5%
25-34: 32.4%
35-44: 22.6%

WEBSITE TRAFFIC

54.0%

45-54: 14.3%
55-64: 8.8%
65+: 5.4%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 1

1

TRAVEL INSURANCE
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http://www.luxair.lu

Lux Air

Total Traffic 0.8M / mo

Unique Visitors 0.3M / mo

YoY Evolution 10.3%

Mobile 78.8%

Desktop 

Age Distribution

18-24: 18.2%
25-34: 32.8%
35-44: 22.1%

WEBSITE TRAFFIC

21.2%

45-54: 13.6%
55-64: 8.4%
65+: 4.8%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Payment Opt-in

2022 Payment Opt-in 3

3

TRAVEL INSURANCE
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https://www.nordstar.ru/en

NordStar

Total Traffic 0.4M / mo

Unique Visitors 0.2M / mo

YoY Evolution -

Mobile 75.0%

Desktop 

Age Distribution

18-24: 11.4%
25-34: 46.9%
35-44: 23.6%

WEBSITE TRAFFIC

25.0%

45-54: 11.0%
55-64: 5.5%
65+: 1.7%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 Opt-in 3

TRAVEL INSURANCE

Add-ons

- - - - - - -

NEWLY ADDED
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http://www.norwegian.com

Norwegian 
Air Shuttle

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 1

1

Total Traffic 4.1M / mo

Unique Visitors 2.0M / mo

YoY Evolution 104.6%

Mobile 62.8%

Desktop 

Age Distribution

18-24: 15.2%
25-34: 29.8%
35-44: 23.1%

WEBSITE TRAFFIC

37.2%

45-54: 16.4%
55-64: 9.6%
65+: 6.0%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022In-path display 2021

Self Insured
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http://www.nordwindairlines.ru/en

Nordwind 
Airlines

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-out

2022 Add-ons Opt-in 1

1

Total Traffic 3.7M / mo

Unique Visitors 0.5M / mo

YoY Evolution -18.7%

Mobile 85.1%

Desktop 

Age Distribution

18-24: 11.3%
25-34: 48.5%
35-44: 23.6%

WEBSITE TRAFFIC

14.0%

45-54:   10.7%
55-64: 4.6%
65+: 1.4%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022In-path display 2021

Payment
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http://www.olympicair.com

Olympic Air

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 3

2

Total Traffic 0.3M / mo

Unique Visitors 0.1M / mo

YoY Evolution -26.6%

Mobile 62.6%

Desktop 

Age Distribution

18-24:    15.2%
25-34:  33.5%
35-44:   24.5%

WEBSITE TRAFFIC

37.4%

45-54: 13.3%
55-64: 7.8%
65+:    5.7%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022
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https://www.rusline.aero/en

RusLine

Total Traffic 0.1M / mo

Unique Visitors 0.05M / mo

YoY Evolution -

Mobile 59.2%

Desktop 

Age Distribution

18-24: 13.4%
25-34: 42.9%
35-44: 23.1%

WEBSITE TRAFFIC

40.8%

45-54: 12.1%
55-64: 6.3%
65+: 2.2%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 Opt-in 4

TRAVEL INSURANCE

Add-ons

- - - - - - -

NEWLY ADDED
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http://www.ryanair.com

Ryan Air

Total Traffic 55.7M / mo

Unique Visitors 23.4M / mo

YoY Evolution 38.0%

Mobile 56.2%

Desktop 

Age Distribution

18-24:     17.7%
25-34:   32.4%
35-44:    22.3%

WEBSITE TRAFFIC

43.8%

45-54: 14.4%
55-64: 8.3%
65+:    4.8%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-in

2022 Add-ons Opt-in 3

3

TRAVEL INSURANCE

Payment
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https://www.flysas.com

Scandinavian 
Airlines

Total Traffic 2.8M / mo

Unique Visitors 1.1M / mo

YoY Evolution -8.6%

Mobile 28.2%

Desktop 

Age Distribution

18-24: 24.3%
25-34: 34.7%
35-44: 19.6%

WEBSITE TRAFFIC

71.8%

45-54: 11.2%
55-64: 6.5%
65+:    3.7%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 Opt-in 2

TRAVEL INSURANCE

Payment

- - - - - - -
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https://www.flysmartavia.com

Smartavia

Total Traffic 1.0M / mo

Unique Visitors 0.5M / mo

YoY Evolution -

Mobile 61.2%

Desktop 

Age Distribution

18-24: 11.0%
25-34: 44.3%
35-44: 23.2%

WEBSITE TRAFFIC

38.9%

45-54: 12.8%
55-64: 6.8%
65+: 2.0%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 Opt-in 1

TRAVEL INSURANCE

Add-ons

- - - - - - -

NEWLY ADDED
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https://www.smartwings.com

Smartwings

Total Traffic 0.5M / mo

Unique Visitors 0.3M  / mo

YoY Evolution -

Mobile 60.3%

Desktop 

Age Distribution

18-24: 17.8%
25-34: 34.3%
35-44: 23.4%

WEBSITE TRAFFIC

39.7%

45-54: 12.4%
55-64: 7.9%
65+: 4.2%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 Opt-in 3

TRAVEL INSURANCE

Payment

- - - - - - -

NEWLY ADDED
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http://www.s7.ru

S7 Airlines
In-path display 2022In-path display 2021

Total Traffic 4.7M / mo

Unique Visitors 2.1M / mo

YoY Evolution -17.2%

Mobile 58.7%

Desktop 

Age Distribution

18-24: 11.7%
25-34: 42.7%
35-44: 24.1%

WEBSITE TRAFFIC

41.3%

45-54: 13.1%
55-64: 6.5%
65+: 2.1%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Payment Opt-in

2022 Add-ons Opt-in 2

3

TRAVEL INSURANCE
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http://www.swiss.com

Swiss 
International 
Airlines

Total Traffic 3.7M / mo

Unique Visitors 1.9M / mo

YoY Evolution 47.3%

Mobile 50.0%

Desktop 

Age Distribution

18-24: 17.7%
25-34: 32.4%
35-44: 21.9%

WEBSITE TRAFFIC

50.0%

45-54: 13.9%
55-64: 8.5%
65+:   5.6%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 2

2

TRAVEL INSURANCE
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http://www.flytap.com

TAP Air 
Portugal

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Payment Opt-in

2022
Booking 
Details Opt-in 1

3

Total Traffic 5.3M / mo

Unique Visitors 2.6M / mo

YoY Evolution -8.1%

Mobile 58.3%

Desktop 

Age Distribution

WEBSITE TRAFFIC

41.7%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022In-path display 2021

18-24: 14.6%
25-34: 32.4%
35-44: 24.3%

45-54: 14.1%
55-64: 9.5%
65+: 5.1%
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https://www.tarom.ro/en

TAROM

Total Traffic 0.5M / mo

Unique Visitors 0.3M / mo

YoY Evolution -

Mobile 67.8%

Desktop 

Age Distribution

18-24: 16.0%
25-34: 37.7%
35-44: 23.8%

WEBSITE TRAFFIC

32.2%

45-54: 11.7%
55-64: 7.3%
65+: 3.6%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 Opt-in 1

TRAVEL INSURANCE

Payment

- - - - - - -

NEWLY ADDED



117

http://www.tuifly.be

TUI Airways

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 2

5

Total Traffic 18.3M / mo

Unique Visitors 6.9M / mo

YoY Evolution 186.7%

Mobile 78.3%

Desktop 

Age Distribution

18-24: 10.9%
25-34: 24.3%
35-44: 22.7%

WEBSITE TRAFFIC

21.7%

45-54: 19.5%
55-64: 13.0%
65+: 9.6%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022In-path display 2021
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http://www.flyuia.com

Ukraine 
International 
Airlines

Total Traffic 0.1M / mo

Unique Visitors 0.08M / mo

YoY Evolution -88.8%

Mobile 64.9%

Desktop 

Age Distribution

18-24: 16.1%
25-34: 34.8%
35-44: 21.6%

WEBSITE TRAFFIC

35.1%

45-54: 13.4%
55-64: 9.2%
65+: 4.9%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add ons

2022 Add ons 3

3

TRAVEL INSURANCE

Opt-out

Opt-out
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https://www.uralairlines.ru/en

Ural Airlines

Total Traffic 2.0M / mo

Unique Visitors 0.9M / mo

YoY Evolution -

Mobile 64.8%

Desktop 

Age Distribution

18-24: 10.7%
25-34: 42.8%
35-44: 24.1%

WEBSITE TRAFFIC

35.2%

45-54: 13.0%
55-64: 7.2%
65+: 2.3%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 Opt-in 3

TRAVEL INSURANCE

Add-ons

- - - - - - -

NEWLY ADDED
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https://www.utair.ru/en

UTair

Total Traffic 1.2M / mo

Unique Visitors 0.6M / mo

YoY Evolution -

Mobile 59.2%

Desktop 

Age Distribution

18-24: 11.6%
25-34: 44.7%
35-44: 23.6%

WEBSITE TRAFFIC

40.8%

45-54: 12.0%
55-64: 6.0%
65+: 2.2%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 Opt-in 1

TRAVEL INSURANCE

Payment

- - - - - - -

NEWLY ADDED
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http://www.virginatlantic.com

Virgin Atlantic

Total Traffic 3.3M / mo

Unique Visitors 1.6M / mo

YoY Evolution 93.4%

Mobile 58.1%

Desktop 

Age Distribution

18-24: 13.9%
25-34: 29.9%
35-44: 23.2%

WEBSITE TRAFFIC

42.0%

45-54: 15.7%
55-64: 10.5%
65+: 6.7%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Payment Opt-in

2022 Payment Opt-in 1

1

TRAVEL INSURANCE
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http://www.vliegwinkel.nl

VliegWinkel

Total Traffic 0.2M / mo

Unique Visitors 0.1M / mo

YoY Evolution 121.0%

Mobile 56.4%

Desktop 

Age Distribution

18-24: 15.1%
25-34: 25.4%
35-44: 20.4%

WEBSITE TRAFFIC

43.6%

45-54: 21.0%
55-64: 12.4%
65+:        5.8%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Payment Opt-in

2022 Payment Opt-in 3

3

TRAVEL INSURANCE



123

http://www.vueling.com

Vueling 
Airlines

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 2

2

Total Traffic 8.7M / mo

Unique Visitors 4.3M / mo

YoY Evolution 44.6%

Mobile 53.5%

Desktop 

Age Distribution

18-24: 16.7%
25-34: 33.1%
35-44: 23.0%

WEBSITE TRAFFIC

46.5%

45-54: 14.7%
55-64: 8.2%
65+:        4.3%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022



124

http://www.wizzair.com

Wizz Air

Total Traffic 21.1M / mo

Unique Visitors 9.2M / mo

YoY Evolution 48.6%

Mobile 55.4%

Desktop 

Age Distribution

18-24: 18.3%
25-34: 34.0%
35-44: 22.3%

WEBSITE TRAFFIC

44.6%

45-54: 13.4%
55-64: 7.8%
65+: 4.2%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Payment Opt-in

2022 Add-ons Opt-in 2

2

TRAVEL INSURANCE
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North and South American Airlines

Air Canada

Air Transat

Alaska Airlines

Avianca

Delta Airlines

Frontier Airlines

Gol Transportes 
Aéreos

Hawaiian 
Airlines

JetBlue Airways

JetSMART

SKY Airline

SUN Country 
Airlines

United Airlines

Viva 
Aerobus

Viva Air

Volaris

WestJet

COPA Airlines

125

Aeromexico

LATAM



126

https://www.aeromexico.com/es-mx

Aeroméxico

Total Traffic 5.3M / mo

Unique Visitors 2.6M / mo

YoY Evolution 9.8%

Mobile 57.4%

Desktop 

Age Distribution

18-24: 15.3%
25-34: 34.6%
35-44: 23.0%

WEBSITE TRAFFIC

42.6%

45-54: 13.2%
55-64: 9.4%
65+: 4.5%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 Add ons Opt-in 2

-

TRAVEL INSURANCE

Travel insurance display 2022



127

http://www.aircanada.com

Air Canada

Total Traffic 18.0M / mo

Unique Visitors 8.1M / mo

YoY Evolution 82.8%

Mobile 50.6%

Desktop 

Age Distribution

18-24: 13.0%
25-34: 29.1%
35-44: 23.5%

WEBSITE TRAFFIC

49.4%

45-54: 17.0%
55-64: 10.7%
65+: 6.7%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Payment Opt-in

2022 Payment Opt-in 1

1

TRAVEL INSURANCE



128

http://www.airtransat.com

Air Transat

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-in

2022 Opt-in 1

7

Total Traffic 2.2M / mo

Unique Visitors 1.1M / mo

YoY Evolution 313.2%

Mobile 51.6%

Desktop 

Age Distribution

18-24: 11.5%
25-34: 25.6%
35-44: 22.3%

WEBSITE TRAFFIC

48.4%

45-54: 18.6%
55-64: 13.2%
65+:    8.8%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022In-path display 2021

Payment

Payment



129

http://www.alaskaair.com

Alaska 
Airlines

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Opt-in

2022 Opt-in 1

1

Total Traffic 13.5M / mo

Unique Visitors 5.8M / mo

YoY Evolution -25.1%

Mobile 47.1%

Desktop 

Age Distribution

18-24: 13.5%
25-34: 26.4%
35-44: 23.0%

WEBSITE TRAFFIC

52.9%

45-54: 17.2%
55-64: 12.3%
65+: 7.5%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022In-path display 2021

Payment

Payment



130

https://www.avianca.com/co/en

Avianca

Total Traffic 6.4M / mo

Unique Visitors 3.2M / mo

YoY Evolution 33.2%

Mobile 54.9%

Desktop 

Age Distribution

18-24:    173.9%
25-44:  36.5%
35-44:    22.5%

WEBSITE TRAFFIC

45.1%

45-54: 13.1%
55-64: 9.7%
65+:     4.3%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 1

1

TRAVEL INSURANCE



131

https://www.copaair.com/en

COPA Airlines

Total Traffic 3.7M / mo

Unique Visitors 1.6M / mo

YoY Evolution -

Mobile 57.8%

Desktop 

Age Distribution

18-24: 144%
25-34: 33.1%
35-44: 23.2%

WEBSITE TRAFFIC

42.2%

45-54: 14.2%
55-64: 10.1%
65+: 5.1%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 Opt-in 1

TRAVEL INSURANCE

Payment

- - - - - - -

NEWLY ADDED
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http://www.delta.com

Delta Airlines

Total Traffic 42.1M / mo

Unique Visitors 17.1M / mo

YoY Evolution 10.2%

Mobile 43.1%

Desktop 

Age Distribution

18-24: 15.5%
25-34: 27.0%
35-44: 22.3%

WEBSITE TRAFFIC

57.0%

45-54: 16.7%
55-64: 11.6%
65+: 7.0%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Payment Opt-in

2022 Payment Opt-in 1

1

TRAVEL INSURANCE



133

http://www.flyfrontier.com

Frontier 
Airlines

Total Traffic 9.5M / mo

Unique Visitors 4.7M / mo

YoY Evolution -4.7%

Mobile 59.3%

Desktop 

Age Distribution

18-24: 16.6%
25-34: 25.7%
35-44: 22.9%

WEBSITE TRAFFIC

40.7%

45-54: 16.5%
55-64: 11.4%
65+:     7.0%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 1

1

TRAVEL INSURANCE



134

http://www.voegol.com.br

Gol 
Transportes 
Aéreos

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Payment Opt-in 1

1

Total Traffic 7.7M / mo

Unique Visitors 3.5M / mo

YoY Evolution 21.8%

Mobile 68.3%

Desktop 

Age Distribution

18-24: 14.6%
25-34: 34.9%
35-44: 21.8%

WEBSITE TRAFFIC

31.7%

45-54: 13.3%
55-64: 10.8%
65+:    4.7%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022In-path display 2021
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Hawaiian 
Airlines

Total Traffic 3.1M / mo

Unique Visitors 1.4M / mo

YoY Evolution -10.1%

Mobile 59.5%

Desktop 

Age Distribution

18-24: 15.9%
25-34: 26.5%
35-44: 23.4%

WEBSITE TRAFFIC

40.5%

45-54: 16.6%
55-64: 11.3%
65+:    6.3%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Payment Opt-in

2022 Opt-in 1

1

TRAVEL INSURANCE

In-path display 2022In-path display 2021

Payment

http://www.hawaiianairlines.com



136

http://www.jetblue.com

JetBlue 
Airways

Total Traffic 17.5M / mo

Unique Visitors 8.0M / mo

YoY Evolution -1.2%

Mobile 60.4%

Desktop 

Age Distribution

18-24: 17.4%
25-34: 27.5%
35-44: 22.7%

WEBSITE TRAFFIC

39.7%

45-54: 15.2%
55-64: 10.9%
65+:    6.4%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Payment Opt-in

2022 Opt-in 1

1

TRAVEL INSURANCE

In-path display 2022In-path display 2021

Payment



137

http://www.jetsmart.com

JetSMART

Total Traffic 3.3M / mo

Unique Visitors 1.5M / mo

YoY Evolution 169.9%

Mobile 62.3%

Desktop 

Age Distribution

WEBSITE TRAFFIC

37.7%

45-54: 14.2%
55-64: 10.3%
65+: 4.1%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 1

1

TRAVEL INSURANCE

18-24: 10.6%
25-34: 36.4%
35-44: 24.4%
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https://www.latamairlines.com/nz

LATAM

Total Traffic 20.8M / mo

Unique Visitors 9.2M / mo

YoY Evolution 147.3%

Mobile 63.1%

Desktop 

Age Distribution

18-24: 11.3%
25-34: 36.2%
35-44: 24.1%

WEBSITE TRAFFIC

36.9%

45-54: 13.2%
55-64: 10.7%
65+: 4.5%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 Add ons Opt-in 1

-

TRAVEL INSURANCE

Travel insurance display 2022



139

http://www.skyairline.com

SKY Airline

Total Traffic 2.8M / mo

Unique Visitors 1.2M / mo

YoY Evolution 89.3%

Mobile 58.1%

Desktop 

Age Distribution

18-24: 12.0%
25-34: 40.0%
35-44: 23.8%

WEBSITE TRAFFIC

41.9%

45-54: 12.6%
55-64: 8.4%
65+: 3.2%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 1

1

TRAVEL INSURANCE



140

http://www.suncountry.com

Sun Country 
Airlines

Total Traffic 1.4M / mo

Unique Visitors 0.7M / mo

YoY Evolution 23.6%

Mobile 59.5%

Desktop 

Age Distribution

18-24: 14.7%
25-34: 24.2%
35-44: 22.7%

WEBSITE TRAFFIC

40.6%

45-54: 17.5%
55-64: 12.7%
65+: 8.3%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Payment Opt-in

2022 Payment Opt-in 1

1

TRAVEL INSURANCE



141

http://www.united.com

United 
Airlines

Total Traffic 41.2M / mo

Unique Visitors 17.4M / mo

YoY Evolution 295.1%

Mobile 50.7%

Desktop 

Age Distribution

18-24: 15.6%
25-34: 27.6%
35-44: 23.2%

WEBSITE TRAFFIC

49.3%

45-54: 16.0%
55-64: 10.9%
65+: 6.6%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Payment Opt-in

2022 Payment Opt-in 1

1

TRAVEL INSURANCE



142

http://www.vivaerobus.com

Viva Aerobus

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Payment Opt-in 1

2

Total Traffic 7.5M / mo

Unique Visitors 3.4M / mo

YoY Evolution 2.4%

Mobile 68.0%

Desktop 

Age Distribution

18-24: 14.6%
25-34: 38.3%
35-44: 23.8%

WEBSITE TRAFFIC

32.0%

45-54: 11.8%
55-64: 8.4%
65+:     3.2%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022In-path display 2021
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http://www.vivaair.com
Viva Air

Total Traffic 4.9M / mo

Unique Visitors 2.1M / mo

YoY Evolution 35.1%

Mobile 72.4%

Desktop 

Age Distribution

18-24: 11.1%
25-34: 43.3%
35-44: 20.9%

WEBSITE TRAFFIC

27.6%

45-54: 11.5%
55-64: 9.6%
65+: 3.7%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

2022 1

1

TRAVEL INSURANCE

Add-ons

Add-ons

Opt-out

Opt-out
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http://www.volaris.com

Volaris

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 1

1

Total Traffic 9.7M / mo

Unique Visitors 4.1M / mo

YoY Evolution -0.6%

Mobile 67.4%

Desktop 

Age Distribution

18-24: 14.1%
25-34: 35.3%
35-44: 24.5%

WEBSITE TRAFFIC

32.6%

45-54: 13.1%
55-64: 9.2%
65+:     3.8%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022



In-path display 2022
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http://www.westjet.com

WestJet

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Add-ons Opt-in 1

1

Total Traffic 4.3M / mo

Unique Visitors 2.1M / mo

YoY Evolution 48.6%

Mobile 42.2%

Desktop 

Age Distribution

18-24: 11.8%
25-34: 26.9%
35-44: 22.7%

WEBSITE TRAFFIC

57.8%

45-54: 18.2%
55-64: 12.5%
65+:      8.0%

2022 

Source: SimilarWeb

TRAVEL INSURANCE
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Australian & New Zealand Airlines

Air New Zealand

Jetstar Airways

Qantas Airways

Virgin Australia

146
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http://www.airnewzealand.co.nz

Air New 
Zealand

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Add-ons Opt-in

2022 Payment Opt-in 1

1

Total Traffic 5.2M / mo

Unique Visitors 1.8M / mo

YoY Evolution 169.7%

Mobile 62.5%

Desktop 

Age Distribution

18-24: 9.6%
25-34: 30.1%
35-44: 22.2%

WEBSITE TRAFFIC

37.5%

45-54: 17.7%
55-64: 12.7%
65+: 7.5%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022In-path display 2021
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http://www.jetstar.com.au

Jetstar 
Airways

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Payment Opt-in

2022 Payment Opt-in 1

1

Total Traffic 0.1M / mo

Unique Visitors 0.04M / mo

YoY Evolution 147.6%

Mobile 97.5%

Desktop 

Age Distribution

NA

WEBSITE TRAFFIC

2.5%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022In-path display 2021
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http://www.qantas.com

Qantas 
Airways

Total Traffic 10.9M / mo

Unique Visitors 4.3M / mo

YoY Evolution 103.7%

Mobile 49.5%

Desktop 

Age Distribution

18-24: 9.4%
25-34: 30.1%
35-44: 23.4%

WEBSITE TRAFFIC

50.5%

45-54: 17.3%
55-64: 12.9%
65+: 7.0%

2022 

Source: SimilarWeb

In-path display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Payment Opt-in

2022 Payment Opt-in 1

3

TRAVEL INSURANCE
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http://www.virginaustralia.com

Virgin 
Australia

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

Payment Opt-in

2022 Add-ons Opt-in 1

1

Total Traffic 3.8M / mo

Unique Visitors 1.9M / mo

YoY Evolution 101.1%

Mobile 46.8%

Desktop 

Age Distribution

18-24:  9.7%
25-34: 30.5%
35-44: 22.3%

WEBSITE TRAFFIC

53.2%

45-54: 16.6%
55-64: 13.0%
65+:     8.0%

2022 

Source: SimilarWeb

TRAVEL INSURANCE

In-path display 2022In-path display 2021
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Airlines with Travel Insurance (But Without In-Path)

Aerolineas 
Argentinas

Air Europa

American Airlines

British Airways

Cathay Pacific

China Airlines

Ethiopian 
Airlines

Flynas

Hong Kong Airlines

Japan Airlines

Jeju Air

Mango Airlines

Pegasus 
Airlines

Saudia

South African 
Airways

Volotea

151

Aerolíneas Argentinas

Aeroméxico

Air Europa

Air Malta

American Airlines

Batik Air

British Airways

Cathay Pacific Airways

China Airlines

Comair Limited

Ethiopia Airlines

EVA Airways

Finnair

Flynas

FlySafair

frenchbee

Hong Kong Airlines

Japan Airlines

Jeju Air

LATAM

Mango Airlines

Pegasus Airlines

Royal Air Maroc

Saudia (formerly known as Saudi Arabian Airlines)

South African Airways

Turkish Airlines

Volotea

Assist Card

Chubb

RBC Insurance

Cover Genius

Allianz

Self Insured

Europ Assistance

Chubb

Fubon

Chubb

Awash Insurance Company S.C (AIC)

Fubon

Self Insured

Chubb

Chubb

COWEN Insurance Company

Chubb
AIG (Global)

Allianz
https://www.jal.co.jp/jp/en/inter/jalcoronacover/

Sompo Japan Nipponkoa
https://www.jal.co.jp/thl/en/jaldp/insurance/

Chubb

Chubb

Allianz

Gulf Sigorta Travel Insurance

Allianz

Tawuniya Insurance Company

AIG

Cover Genius

Intermundial

https://airmalta.com/en/
https://www.comair.co.za/
https://www.ethiopianairlines.com/
https://www.flynas.com/en
https://www.flysafair.co.za/
http://frenchbee.com/
https://www.flymango.com/
https://www.royalairmaroc.com/int-en
https://www.saudia.com/
https://www.flysaa.com/
https://www.turkishairlines.com/
https://www.xcover.com/en/pds/__W73W3__air-malta-eu
https://www.flysafair.co.za/travel-tools/extras/travel-protection
https://www.frenchbee.com/sites/default/files/2021-12/20220101%20-%20CGS%20202201SN6%20-%202891%20French%20Bee%20%28Assistance%20Protection%20Sanitaire%29%20-%20anglais.pdf
https://www.hkairlines.com/en_HK/valueadd/travel-insurance
https://www.hkairlines.com/en_HK/valueadd/travel-insurance
https://www.jal.co.jp/jp/en/inter/jalcoronacover/
https://www.jal.co.jp/thl/en/jaldp/insurance/
https://www.flymango.com/en/before-you-fly/travel-insurance
https://www.royalairmaroc.com/de-en/covid-19-assistanceovid+04oct+VUK/144e95fa-739b-46f2-8139-9ccda1a4229aure+Covid+04oct+VUK/144e95fa-739b-46f2-8139-9ccda1a4229a
https://www.saudia.com/loyalty-program/alfursan-partners/insurance-companies/tawuniyainsurancen-partners/insurance-companies/tawuniya-insurance
https://www.flysaa.com/plan-book/add-to-your-experience/insurance
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https://www.aerolineas.com.ar

Aerolineas 
Argentinas

Total Traffic 3.6M / mo

Unique Visitors 1.6M / mo

YoY Evolution 120.1%

Mobile 54.7%

Desktop 

Age Distribution

18-24: 9.5%
25-34: 32.3%
35-44: 24.2%

WEBSITE TRAFFIC

45.3%

45-54: 15.5%
55-64: 12.7%
65+: 5.8%

2022 

Source: SimilarWeb

Travel insurance display 2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 - - -

-

TRAVEL INSURANCE
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https://www.aireuropa.com

Air Europa

Total Traffic 2.4M / mo

Unique Visitors 1.3M / mo

YoY Evolution 31.9%

Mobile 55.9%

Desktop 

Age Distribution

18-24: 14.4%
25-34: 32.8%
35-44: 24.1%

WEBSITE TRAFFIC

44.1%

45-54: 15.1%
55-64: 9.1%
65+: 4.5%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 - - -

-

TRAVEL INSURANCE

Travel insurance display 2022



154

https://www.aa.com/homePage.do

American 
Airlines

Total Traffic 56.9M / mo

Unique Visitors 20.8M / mo

YoY Evolution -38.9%

Mobile 57.8%

Desktop 

Age Distribution

18-24: 15.6%
25-34: 26.9%
35-44: 22.9%

WEBSITE TRAFFIC

42.3%

45-54: 16.4%
55-64: 11.7%
65+: 6.6%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 - - -

-

TRAVEL INSURANCE

Travel insurance display 2022
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https://www.britishairways.com

British Airways

Total Traffic 15.1M / mo

Unique Visitors 6.9M / mo

YoY Evolution 73.3%

Mobile 47.6%

Desktop 

Age Distribution

18-24: 13.8%
25-34: 30.5%
35-44: 22.9%

WEBSITE TRAFFIC

52.4%

45-54: 15.2%
55-64: 10.3%
65+: 7.4%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 - - -

-

TRAVEL INSURANCE

Travel insurance display 2022
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http://www.cathaypacific.com

Cathay Pacific

Total Traffic 3.0M / mo

Unique Visitors 1.3M / mo

YoY Evolution 52.0%

Mobile 48.3%

Desktop 

Age Distribution

18-24: 15.6%
25-34: 33.9%
35-44: 23.2%

WEBSITE TRAFFIC

51.7%

45-54:  13.9%
55-64:  8.5%
65+:      5.0%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

-

2022 - -

-

TRAVEL INSURANCE

Complimentary

Complimentary

Travel insurance display 2022
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https://www.china-airlines.com/us/en

China Airlines

Total Traffic 1.0M / mo

Unique Visitors 0.6M / mo

YoY Evolution N/A

Mobile 54.1%

Desktop 

Age Distribution

WEBSITE TRAFFIC

45.9%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 - - -

-

TRAVEL 
INSURANCE

18-24: 14.6%
25-34: 32.5%
35-44: 24.6%

45-54:  24.6%
55-64:  8.9%
65+:      4.6%

Travel insurance display 2022
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https://www.ethiopianairlines.com

Ethiopian 
Airlines

Total Traffic 2.4M / mo

Unique Visitors 1.1M / mo

YoY Evolution 41.8%

Mobile 63.6%

Desktop 

Age Distribution

18-24: 19.2%
25-34: 32.1%
35-44: 21.8%

WEBSITE TRAFFIC

36.4%

45-54: 13.4%
55-64: 8.6%
65+: 5.1%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

-

2022 - - -

-

TRAVEL INSURANCE

-

Travel insurance display 2022
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https://www.flynas.com

Flynas

Total Traffic 5.0M / mo

Unique Visitors 2.3M / mo

YoY Evolution 58.8%

Mobile 84.2%

Desktop 

Age Distribution

18-24: 17.9%
25-34: 45.7%
35-44: 20.0%

WEBSITE TRAFFIC

15.8%

45-54: 9.2%
55-64: 4.7%
65+: 2.5%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 - - -

-

TRAVEL INSURANCE

Travel insurance display 2022
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https://www.hkairlines.com

Hong Kong 
Airlines

Total Traffic 0.2M / mo

Unique Visitors 0.1M / mo

YoY Evolution 100.0%

Mobile 89.8%

Desktop 

Age Distribution

18-24: 22.9%
25-34: 32.0%
35-44: 17.6%

WEBSITE TRAFFIC

10.2%

45-54: 11.4%
55-64: 8.0%
65+: 8.1%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 - - -

-

TRAVEL INSURANCE

Travel insurance display 2022
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http://www.jal.com

Japan Airlines

Total Traffic 12.7M / mo

Unique Visitors 4.9M / mo

YoY Evolution 44.2%

Mobile 56.7%

Desktop 

Age Distribution

18-24: 13.2%
25-34: 28.2%
35-44: 26.7%

WEBSITE TRAFFIC

43.3%

45-54:  17.4%
55-64: 9.3%
65+: 5.3%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- Complimentary

2022 - Complimentary -

-

TRAVEL INSURANCE

Travel insurance display 2022
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https://www.jejuair.net

Jeju Air

Total Traffic 0.8M / mo

Unique Visitors 0.4M / mo

YoY Evolution 29.4%

Mobile 59.4%

Desktop 

Age Distribution

18-24: 21.4%
25-34: 33.5%
35-44: 20.8%

WEBSITE TRAFFIC

40.6%

45-54: 12.8%
55-64: 7.4%
65+: 4.1%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 - - -

-

TRAVEL INSURANCE

Travel insurance display 2022
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https://www.flymango.com

Mango Airlines

Total Traffic 0.1M / mo

Unique Visitors 0.1M / mo

YoY Evolution -56.7%

Mobile 62.6%

Desktop 

Age Distribution

18-24: 19.1%
25-34: 28.5%
35-44: 18.2%

WEBSITE TRAFFIC

37.4%

45-54: 14.5%
55-64: 11.0%
65+: 8.8%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 - - -

-

TRAVEL INSURANCE

Travel insurance display 2022
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https://www.flypgs.com

Pegasus 
Airlines

WEBSITE TRAFFIC 2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 - - -

-

TRAVEL INSURANCE

Total Traffic 10.1M / mo

Unique Visitors 4.6M / mo

YoY Evolution N/A

Mobile 73.3%

Desktop 

Age Distribution

26.7%

18-24: 16.7%
25-34: 39.7%
35-44: 23.0%

45-54: 10.3%
55-64: 7.2%
65+: 3.2%

Travel insurance display 2022
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https://www.saudia.com

Saudia

Total Traffic 7.0M / mo

Unique Visitors 3.2M / mo

YoY Evolution 19.8%

Mobile 74.9%

Desktop 

Age Distribution

18-24: 17.7%
25-34: 41.8%
35-44: 20.6%

WEBSITE TRAFFIC

25.1%

45-54: 10.3%
55-64: 6.2%
65+: 3.4%

2022 

Source: SimilarWeb

2022

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 - - -

-

TRAVEL INSURANCE

Travel insurance display 2022
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https://www.flysaa.com

South African 
Airways

Total Traffic 0.4M / mo

Unique Visitors 0.2M / mo

YoY Evolution 365.1%

Mobile 52.2%

Desktop 

Age Distribution

18-24: 16.6%
25-34: 29.7%
35-44: 20.5%

WEBSITE TRAFFIC

47.8%

45-54: 14.8%
55-64: 10.7%
65+: 7.8%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 - - -

-

TRAVEL INSURANCE

Travel insurance display 2022
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Total Traffic 6.2M / mo

Unique Visitors 3.0M / mo

YoY Evolution 9.5%

Mobile 63.0%

Desktop 

Age Distribution

18-24: 16.5%
25-34: 29.4%
35-44: 23.4%

WEBSITE TRAFFIC

37.0%

45-54: 15.7%
55-64: 9.7%
65+: 5.3%

2022 

Source: SimilarWeb

2021

Insurer In-path 
Touchpoint

Integration 
Type

Number of  
Plans 

B2C
White Label 

Customer Self 
Service 

Loyalty 
Integration

- -

2022 - - -

-

TRAVEL INSURANCE

https://www.volotea.com

Volotea
Travel insurance display 2022
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CEO & Founder - Ancileo

olivier@ancileo.com

Olivier Michel

Let’s connect to discuss 
Travel Insurance partnerships

Partnerships Manager - Ancileo

sherry@ancileo.com

Sherry Lee

Note: This report may not be copied or duplicated in whole or part by any means without express prior agreement in 
writing with Ancileo.

2022 Global Airlines Travel Insurance Benchmark 

https://www.linkedin.com/in/omichel1/
https://www.linkedin.com/in/sherry-lee-min-0019a0158/

